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Editorial Statement 

Amenities is the modern design bible 
producing trend–setting features from 
design, manufacturing,  trends, 
brands, fashion, and lifestyle arenas. 
With a key focus on Sustainability, 
Hygiene and Wellbeing.

Amenities prides itself on engaging 
with up-to-date and fast paced news, 
delivered with stunning photography, 
brilliant design and original content. 

Our team provides unique and 
innovative features, whilst creating 
provocative content, as well as being 
a trusted resource for passenger 
comfort and airline amenities. 

Forward Features

Our editorial team works to ensure 
that each issue of Amenities reflects 
and reports on the current market 
trend and topic in the fast-moving 
world of passenger amenities. 

In 2021 our focus will be on 
passenger innovations focused on 
Hygiene, Sustainability and 
Wellbeing playing a key role in 
restoring passenger confidence.
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Audience

Senior decision makers, buyer and 
key influencers in the Global 
Airlines, Leading Cosmetic and 
Fashion Houses and Suppliers of 
Guest Amenities

Distribution

Published three times a year in the 
Spring, Summer and Winter, 
Amenities Magazine is distributed 
as a high-quality coffee table 
magazine, as well as a digital 
format embracing the increasing 
online trend in publishing.

Readership

Issues Published

Spring  March/April

Summer July/August

Winter November



Amenities is distributed to a global 
audience, in both print and digital 
format embracing the increasing 
online trend in publishing. 

Our readers are senior buyers, 
influencers and decision makers 
involved in onboard amenities, 
licensing and product design. 

Geo Readership Breakdown
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Source: Google Analytics

Circulation 11,030

Printed copies 2,976

Digital Format 8,054

Media Partner To 
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Advertising Formats

Advertising

The total number of advertising 
pages will not exceed 35% of the 
pagination in any one issue in order 
to maximize return on marketing 
investment.

Full Page
Half Page Vertical 

Half Page Horizontal
Quarter Page

Advertorials

Advertorials are a unique advertising 
format packaged in the form of 
editorial content, attractive images, 
and illustrations. Compelling text is 
also used, informing and introducing 
products, services and expertise to 
readers in a way that flows with the 
editorial content. Our professional 
writing staff and graphic design team 
will work together with you to 
produce your, be-spoke advertorial.
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Summary
Amenitiesmagazine.com

Amenitiesmagazine.com is a fully 
responsive multi-platform online 
design bible producing trend setting 
features from design, manufacturing,  
trends, brands, fashion, and lifestyle 
arenas.

Amenitiesmagazine.com prides itself 
on engaging the user with up-to-date 
news, and the first to publish the 
breaking news to users. 

Amenitiesmagazine.com continues 
to grow the brand through mobile 
optimization and our key social 
media platforms LinkedIn, Twitter 
and Instagram creating further 
platform for our content.

Audience Profile

29 Median age

48 / 52 Male to Female



Website Traffic

9,870  Monthly page impressions
(November 2020)

2,850  Monthly unique users 
(November 2020)

Advertising Formats

Leaderboard           728 x  90px
MPU                        300 x 250px 
Super MPU             300 x 600px

Display formats can be activated Run of 
Site. For campaigns with standard units, 
we can run these across the site or in 
specific channels. 

We accept JPEG, GIF or PNG formats. 
Click Through Rates on the site regularly 
surpass the industry average. 



Digital Advertorial 

Weather you are looking to increase 
engagement, brand awareness or 
sales, digital advertorials should be 
part of your marketing strategy. By 
partnering with us,  your brand will 
leverage our editorial power and 
platform.

Digital advertorials give your band 
complete content control. You supply 
copy, images, videos and links, and 
our team will put it all together to 
create an engaging custom digital 
advertorial page which will be 
published on our website

The digital advertorial will remain on 
our website for a minimum of 12 
months
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The monthly email newsletter from 
Amenitiesmagazine.com is designed 
to offer subscribers a sneak preview 
of news stories and events.

The newsletters are created by our 
own editorial team and complement 
the content on the website, driving 
the individual to specific, targeted 
pages. 

Each newsletter provides three 
banner placement opportunities a 
leaderboard and two MPU’s to 
ensure maximum ROI for clients.

To view an online example of our 
new design format. click here

Digital Digest

Display Formats Available

Leaderboard:       728 x 90px
MPU:                    300 x 250px

Distribution  7,780

Average Open Rate 32.5%

Average CTR 1.1%

https://us2.campaign-archive.com/?e=%5bUNIQID%5d&u=b6e8bb5134833f6433c27c0e8&id=4c96d30533
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Amenities solus email provide 
advertisers with the opportunity to 
exclusively target our opted-in 
subscribers

To ensure reader integrity only one 
solus email will be email per month, 
and sent out twice during that month 
to maximise the ROI   

Solus emails are subject to editorial 
approval . 

Solus Email



Social Media  

1,126 348 446

Followers 
(November 2020)

Amenities Magazine continues to grow 
its brand and reach through mobile 
optimization and our key social media 
platforms LinkedIn, Twitter and 
Instagram creating further platform for 
our content.
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Ratecard 

Formats Quarter Half Page Spread

First Half £800 £1,560 £2,975 £5,400

Run of Magazine £720 £1,320 £2,428 £4,295

Outside Back Cover £3,400

Inside Front Cover £3,200

Advertorial Run of Magazine £2,850

Formats Size Issue 

Leaderboard 728 x  90px £600

MPU 300 x 250px £450

Solus Email £1,250

Formats Size Display 

Leaderboard 728 x  90px £52 cpm*

MPU 300 x 250px £44 cpm*

Super MPU 300 x 600px £67 cpm*

Digital Advertorial £2,250 /Year

Amenities Magazine Print and Digital

Amenities Monthly Digital Digest

Amenitiesmagazine.com 

What is an Impression

*cpm – cost per thousand impressions

Impressions refer to the number of times 
your banner advertisement has been 
displayed on screen

If your advertisement appeared on 
reader screen 1,200 times The number 
of impressions for that banner is 1,200.

Contact Details

Advertising:

Simon
Tel: +44 (0) 7885 136202
simon@amenitiesmagazine.com

Editorial:

Debra
debra@amenitiesmagazine.com

Minimum order value for banner 
advertising is £176 (cpm x 4)

Video free of charge in digital



SIZES -- Advertisement artwork is 
to be supplied with bleed 
=trim+3mm bleed all edges

Artwork Guidelines 

Contact Details

Studio:

Alison
Tel: +44 (0) 7833 490700
alison@alison.co.uk

Advertising:

Simon
Tel: +44 (0) 7885 136202
simon@amenitiesmagazine.com

Size/Description Trimmed mm *Bleed mm Type area mm

Full page 210 x 260 216 x 266 186 x 225

DPS 420 x 260 426 x 266 396 x 223

Half Page Horizontal 186 x 111 192 x 117 N/a

SET UP:- Files should be supplied including bleeds and crop marks. Please center all artwork within the 
document page and ensure no excess artwork remains on the art board.

BLEEDS:- Artwork for all adverts must include a 3mm bleed on all sides (see sizes above), all text and 
images should be at least a further 5mm from the crop guides. The easiest way of thinking of this if you are 
uncertain is to ensure the background image goes to right to the edge of the file and then all text, logos, etc 
are at least 8mm from the edges. To ensure correct printing an appropriate border will be added to all 
artwork supplied without correct bleeds.

RESOLUTION:- All non-vector artwork should be supplied at a minimum of 300dpi, any artwork supplied 
lower than 300dpi will print blurred. EPS and Illustrator files should  have their final output  set to 2540. 
PDF’s, should be set as follows; overall resolution of 2540, individual line art resolution of 1200dpi and 
individual bitmap resolution of 300dpi. An Out of Hand alternative to Acrobat Distiller’s Press settings is 
available on request; this is set exactly as required to achieve best possible results.

COLOUR;- Artwork should be completed and saved in CMYK process, we cannot take responsibility for 
any unexpected results experienced from artwork supplied in non-CMYK colour.  Please delete all unused 
colour swatches from the colour palettes. Do not use Pantone, spot or similar colours unless pre-arranged.

INK COVERAGE:- Maximum ink coverage must be no more than 240%, we recommend a vibrant black is 
created with 100% Key, 40% Cyan & 20% Magenta.  Any thin text and/or artwork will not appear crisp if ink 
coverage is supplied too high.

* (=trim+3mm bleed all edges)

Amenities Magazine Print and Digital Sizes



Cont. Artwork Guidelines 

TYPE:- All fonts used should be embedded (PDF’s) or converted to outlines (EPS, Illustrator). 

OVERPRINT / KNOCKOUT:- Please ensure that no elements of the design are set to overprint unless 
specifically required. We cannot always check for this and  it is likely to generate unexpected results.

TRANSPARENCIES:- If using the transparency functions in Illustrator and Freehand generated files, 
transparencies must be flattened, and the files then converted to PDF or bitmap (TIFF or JPEG) before 
supplying. Transparency in vector programs is still in its infancy and we cannot accept any responsibility
for any unwanted results if this is not done.

PHOTOSHOP FILES:- Please save all Photoshop files as either uncompressed TIF files or Photoshop EPS 
files. All Photoshop files must be flattened prior to saving, TIF files saved with layers or EPS files containing 
vector information may not work correctly when the file is ripped and may generate unwanted results.

FREEHAND FILES:- Please save all Freehand generated files into editable EPS files.

COREL GENERATED FILES:- Please convert all files generated in Coreldraw and Corel Photo-paint to 
bitmap files; (TIFF or JPEG). Saving Coreldraw documents as EPS files is possible  but may alter the 
artwork - if you wish to do this open the EPS files in Illustrator or Freehand to check they are as expected or 
impose in Quark and print  a postscript file and again check that they are as expected.

ARTWORK ORIGINATION & SUPPLY METHOD:- We advise that artwork is generated only in the following 
design programs; Indesign, Photoshop, Illustrator, Freehand, Quark Xpress and Acrobat, we cannot accept 
responsibility for any unwanted results from artwork originally generated in any other package. This is 
especially true of ‘office’ programs such as Microsoft Word,  Powerpoint, etc regardless of what options are 
available for final saving. Artwork should be saved in PDF, EPS, TIFF, or JPEG format. Artwork may only be 
emailed if the file size is less than 3 megabytes, please phone to pre-arrange this. All files over 3mb should 
be sent via an online transfer system such as www.wetransfer.com or Dropbox, again please phone first to 
arrange this. 

RE-SUPPLYING ARTWORK:- We aim to check and prepare for print all artwork as soon as it received, if 
you need to amend your artwork and re-supply it you must phone the office to arrange this. We accept any 
responsibility if incorrect versions are printed when multiple versions have been supplied with no clear 
written instructions given. If the files are complex and take significant time to prepare for print a charge may 
be made for re-supplied files.

Amenities is published by an award-winning team.

http://www.wetransfer.com/

